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KEY TAKEAWAYS

The ad reflects the pain points, it does not talk about
whether or not influencer marketing works, 

but is talking about SUCCESS. 

It also has many emojis and good color combinations to
make it more attractive to the audience.

KEY TAKEAWAYS

The ad shows reviews, which build authority in front of
the audience.

The rest of the ad copy highlights the pain points.

And it is also showing off the discounts they have
created.   

KEY TAKEAWAYS

Pop culture references can be very effective if
executed well.

Try hand-written text in your ad creative—it has
more voice to it.

KEY TAKEAWAYS

Focus on how users or customers will feel after using
your product.

Be imaginative with your ad creative/imagery.

Consider using a snappy, memorable tagline 



KEY TAKEAWAYS

If you’re going to target your competitors, include
specific reasons why you’re the better option for more
convincing and more tasteful copy.

Comparing why you are much better than your
competitors. 

KEY TAKEAWAYS

Grab attention with your Facebook ads with a bold
claim. Viewers will want to see what you have to back it
up with.

And since the TG is young people they have used
“NETFLIX” to grab attention. 

KEY TAKEAWAYS

This ad is also highlights the pain points that people 
often struggle when working out. 

The solution is their app, with showcases how 
their app works.



KEY TAKEAWAYS

Go beyond the features and benefits of your offering and
describe the emotions your customers will feel as a result of it.

Make the most important copy of your ad stand out by putting
it in the creative, with bold, contrasting colors.

KEY TAKEAWAYS

Inclusive brand values can capture exclusive attention from your
audience and benefit society all at once.

Is there a way to promote an existing product line to an entirely new
audience?

KEY TAKEAWAYS

Make customer pain points central to your messaging.
Include strong, recognizable trust signals if possible.
Keep using those interesting words! “Discover” has much more
appeal than “find.”



KEY TAKEAWAYS

If you want people to see everything you have in store, these types of ads can do the 
work. The ad creative highlights the discount with a direct CTA. 

KEY TAKEAWAYS

The ad copy is directly telling the price and a sense of urgency is
created to make the audience do action ASAP. 

KEY TAKEAWAYS

This is one of the best creative I could have found, clear offer, clear
product showcasing, clear coupon code, this has more chances to 
convert.  

KEY TAKEAWAYS

If you are into food category, you can check these type of creatives, really
cool colour combination and a good awareness ad.  



KEY TAKEAWAYS

If you want people to see everything you have in store, these types of ads can do the 
work. The ad creative highlights the discount with a direct CTA. 

KEY TAKEAWAYS

If you want people to see everything you have in store, these types of ads can do the 
work. The ad creative highlights the discount with a direct CTA. 



KEY TAKEAWAYS

You can also use some kind of question & answer
session for the audience, and always make sure to
add enticing offers to make your creative more
attracted to your TG. 

KEY TAKEAWAYS

A BTS of your product/ brand or service also works
well if you are into something very creative. A good
AD copy and a straight CTA can get you better
results. 

KEY TAKEAWAYS

You can highlight your offers in more bold way 
Sometimes a normal picture does the work for
you. 
Influencer in ads build a sense of trustability and
authenticity of your brand. 

KEY TAKEAWAYS

Focus more on creative ads when you have to
reach new people. 
Always focus on focusing on pain points. 
Words like FREE/ EXPENSIVE does works. 



KEY TAKEAWAYS

“Become a ____ Now” is a good ad copy when you
want people to download something or want to
give out some kind of membership. 
Also, video ads are a perfect thing if you are into
awareness & engagement sessions. 

KEY TAKEAWAYS

Don’t just focus on what your services are, for ex:
this ad talks more about “driving business” rather
than talking about its courses. 
 Also, mention any kind of achievements or
success you have got to make it more enticing. 

KEY TAKEAWAYS

If you are targeting an Indian audience, Hinglish
can also be a go-to, since people relate more to
that. 
You might have seen a lot of brands using
hinglish to connect more with people since that’s
the language we use most of the time. 

KEY TAKEAWAYS

The color combination
sense of urgency by mentioning the date 
MRP and sale price 
The product and creative aligns perfectly with
each other. 



KEY TAKEAWAYS

Highlighting that normal people don’t know
much about coding. 
different types of call to action 
Ad creative is bringing out lots of things
together

KEY TAKEAWAYS

Playing with your brand and text in ad creative 
showcasing a lot of products together 
Introducing some category of your brand. 

KEY TAKEAWAYS

Using the highest quality images for clear vision. 
Clearly mention what you want your audience to
do, download the app, visit your website or do
anything you wish. 
Explain what you do in detail. 



KEY TAKEAWAYS

Clear ad creative 
Don’t add to much of elements 
You decide what audience should look at first
when they see your ad. 
Write the price. 

KEY TAKEAWAYS

Again, very clear and creative, don’t add too
much of colors and elements to confuse the
audience. 
Meme works like magic since people engage
more with memes.  
Relatable memes are crazy!!!

KEY TAKEAWAYS

Again, memes do magic
When people look at memes they stop and check
the meme out whether its branded or not
branded 
Focus on content that is relatable. 

KEY TAKEAWAYS

Just the product, MRP and sale price 
These three things can also do some good. 
Don’t add much of things in you creative. 



KEY TAKEAWAYS

adding what your existing customers think. 
what are the main benefits
why someone should buy 

KEY TAKEAWAYS

minimal ad creative & heavy ad copy. 
explain things in ad copy & keep your
creative minimal. 

KEY TAKEAWAYS

Different CTA for every carousel image. 
Clear background and visually appealing
image. 

KEY TAKEAWAYS

Video ad as the main ad and rest you can
add as scrolling images.
Video ads are necessary. 



KEY TAKEAWAYS

Clear headline and ad copy 
clear CTA 
clear way of telling the offers 
Simple and minimalistic ad creative to get
more conversions. 

KEY TAKEAWAYS

This is one of the most creative ad in
carousel format I have seen. 
If you do a lot of creativity in ad people just
stop to look at the ad because its just “too
beautiful”.  

KEY TAKEAWAYS

Headline talks about the pain point
The main ad copy talks about what are the
things to solve it 
Ad creative bring the brand as a solution 
The CTA button brings a direct call to
action. 



The ad creatives attached below are for you to take ideas from them and implement them on your ad
creatives. 

Just remember three things: 

An ad creative should be very unique and different from others. 
You should always add a clear CTA button, a catchy headline and good ad copy to convert better. 
Make sure to include any offers you have in a highlighted way and what is that you are offering
that is different from everyone in the market. 

THE DIFFERENT YOUR AD CREATIVE IS, THERE ARE GREATER CHANCES FOR IT TO CONVERT. 

WELL ,  YOU  NOW  HAVE  AN  IDEA  OF  HOW  TO  TAKE
IDEAS  FROM  AD  CREATIVES



















Carousel  ad 's  best  practices  are :  

 Highlight a product
Tell a story 
Showcasing a collection
Product tour 
Showcasing how to use the product
Provide a variety of links
Use a large product set

CAROUSEL ADS 

The  ads  I  have  gathered  below  will  give  you  an  idea  of  what  good  ad  carousels  look
like .
























